U 1807

powered by INfizic

Launchpad),

Trade Tower’'s Monthly Newsletter

b -
h
4




SEPTEMBER 2024 T
NEWSLETTER

Trade Tower is a start-up incubator, accelerator which
provides opportunity to aspiring entrepreneurs in
kickstarting their journey & developing their business

plans. We at Trade Tower accept viable and

sustainable business ideas from students of Woxsen,
guide them 1n their journey to become a feasible,
stable, and a future unicorn company.
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/As the chancellor of Woxsen university, I am proud to N
introduce the Woxsen Trade Tower , a visionary initiative
to foster entrepreneurial growth within our academic
community. At Woxsen, we believe in creating a
sustainable ecosystem where students driven by innovative
ideas, Gain access to this remarkable facility.

~ Mr.Praveen K Pula
Founder,

Woxsen University

o

4 )

At Woxsen, we're not just an institute; we're a
dynamic hub of innovation, collaboration, and
entrepreneurial spirit. The Trade Tower stands as a
testament to our commitment to nurturing the next
generation of business leaders and visionaries

~ Dr. Raul Rodriguez

Vice-President,
Woxsen University /

Trade Tower is a cradle of creativity, a hub where ideas
are not just born but are nurtured, cultivated, and
transformed into thriving businesses that shape the
future. It's not just about providing office space; it's
about fostering an environment where budding

entrepreneurs can thrive.

~ Dr. Daya Shankar

Dean - School of Science,
Head - Trade Tower,
Woxsen University
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CORPORATE CURRENTS

“I AM A SHIV BHAKT, I BELIEVE IN
CREATIVE DESTRUCTION”: BHAVISH
AGGARWAL, FOUNDER, OLA

In the Adani BT India atl00 summit, held on 20th
August 2024, Bhavish Aggarwal talks on the journey and
market of OLA as a company. He also states Ola Cab as
his ‘PEHLA PYAAR’! Also talking of Ola Electric; After
listing in [PO and opening at a price of ¥75.99/share, Ola
Electric gets a remarkable start at the market, while
touching double the opening price within the opening

7 sessions in market!

I WILL FLY 1600 KM DAILY FOR WORK
ON PRIVATE JET BUT I WILL NOT

RELOCATE: STARBUCKS’ NEW CEO
The abrupt removal of former Indian CEO

Laxman Narasimhan of Starbucks; Who had
been with the company for less than a year. An

American Businessman Brian Niccol (former
CEO of Chipotle Mexican Grill) takes over the
Indian CEO. According to his offer letter, Niccol
will make use of private jet for his commute,

ensuring he meets the company’s hybrid work

policy!

TRADE TOWER

PIYUSH GOYAL RED FLAGS THE MASSIVE
GROWTH OF E-COMMERCE, SAYING ITS

NOT A MATTER OF PRIDE BUT A CONCERN!
Union Commerce Minister Piyush Goyal asks “Are

we going to cause huge social disruption with this

massive growth of e-commerce?” when he talks on the
e-commerce and e-commerce platforms at India@]100.
He also points out Amazon’s business practices,
questioning Amazon on their ‘billion- dollar
investment’ in India, saying that this is not investment,
They are filling the loss of those billion dollar in their
balance sheet of that year!
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DECATHALON TO INVEST ALMOST %1000 r"
CRORES IN INDIA FOR THE OPENING OF
NEW STORES IN THE COUNTRY.

On Wednesday, 21st August, Decathlon
announced its plans to invest around Rs.933
crore in India in next 5 years for expanding its
presence across the country. Report says that
Decathlon plans to open 60 new stores which
increases their number to 190 stores across 90
cities.

ZOMATO TO ACQUIRE PAYTM’S
ENTERTAINMENT TICKETING BUSINESS

On Wednesday (August 21, 2024), 97
Communications Limited, which owns Paytm

announces to sell entertainment ticketing

T business to Zomato for Rs.2048 crore. This deal
Pag m includes all the entertainment ticketing business
from movies, sports, and events. Talking about
Zomato, after hitting all time high of

Rs.280.90/share, Zomato drops down again at
rate of 7.14% to Rs.260.03/share on Wednesday.

SHARK TANK STARS HOOVU
FRESH SHINING IN DAYTIME!

Bengaluru Sister Rhea and Yeshoda Karutri while
remaining rooted to their culture, Hoovu Fresh
earns crores. Yeshoda said that pooja flowers are
not just an aesthetics, they are emotions! Without
compromising the quality, freshness and
sustainability they do not just sells flowers but they
provide a brand! Hoovu Fresh are growing with a
rate of 13.1%. While they closed FY 2023 with a
solid 7-8 crore; With this growth it would not be a

shock if we see an Indian flower brand reaching

every doorstep in the upcoming years with their

fresh fragrance!
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The Insecure Leader

The current generation of leaders, often referred to as Millennials (born 1981-1996), are
reshaping the workplace landscape. However, a hidden vulnerability may be hindering their
effectiveness: insecurity. This article explores the potential prevalence of insecurity in
Millennial leaders and its impact on company culture and performance.

Millennials entered the workforce during a
period of economic instability and rising
inequality. Scholars like Jean Twenge,
author of i1Gen, highlight the "sheltering
generation" effect, where increased parental
involvement and a focus on self-esteem may
have fostered a need for constant validation.
Coupled with the ever-present comparison
trap of social media, Millennials may be
more susceptible to feelings of inadequacy as
leaders.

Alfred Adler, a prominent psychologist,
posited that an "inferiority complex" drives
individuals to strive for superiority. In the
context of leadership, this could manifest as
a need for constant control,
micromanagement, or a reluctance to
delegate tasks. Erik Erikson, another
influential  theorist, emphasized the
importance of developing a strong sense of
identity during young adulthood. Millennial
leaders navigating new leadership roles may
grapple  with  imposter  syndrome,
questioning their qualifications and fearing
exposure.

TRADE TOWER

Insecure leadership can manifest in several
ways. Leaders may exhibit a strong need for
external validation, seeking constant praise
and feedback. This can lead to a reluctance
to take risks or make difficult decisions.
Insecurity can also manifest as a fear of
failure, leading to an aversion to delegating
tasks or empowering employees. These
tendencies can create a stifling work
environment, hindering creativity and
Innovation.

Amy Cuddy's Presence highlights that
confident body language boosts leadership,
whereas insecurity can harm team morale
and productivity. While Millennials face
unique challenges that may increase their
insecurity, fostering self-awareness and a
trusting, psychologically safe environment
can help all leaders, including Millennials,
overcome these issues and succeed.
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Find the Right Business for
You: Self-Assessment Guide

Choosing the right business can be challenging, especially if you’re not sure where to start. To
help you decide, here’s a simple self-assessment guide. This guide will help you figure out
which type of business suits you best by looking at your interests, experience, network, and

personal preferences.

Step 1: What Do You Enjoy?
Start by thinking about your hobbies and
interests. What do you love doing in your
free time? Your passions can often lead to
great business ideas. For example, if you
enjoy cooking, you might consider a food-
related business. If you like technology,
perhaps something in IT or software could
be a good fit. Possible Business Fields:

- Arts and Crafts

- Technology .« .

- Health and Wellness

- Food and Hospitality
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Step 2: Use Your Experience

Think about your work experience and
education. What skills have you gained
from your previous jobs or studies? These
skills can help you choose a business field.
For instance, if you have experience in
marketing, you could start a marketing
agency. If you’ve worked in finance, you
might consider a business related to
financial services.

TRADE TOWER

Step 3: Who Do You Know?

Your network—friends, family, and
professional contacts—can be a valuable
resource. Consider who you know in
business that can offer advice, mentorship,
or even partnerships. Networking can help
you learn more about different industries
and open doors to new opportunities

Step 4: Know Your Work Style
Understanding how you like to work is
important when choosing a business type.
Ask yourself:
« Do I prefer working alone or with
people?
« Would I rather work outdoors or in an
office?
« Do I like hands-on work, creative tasks,
or solving problems?
« Do I enjoy focusing on details, or do I
prefer helping and talking to people?
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Possible Business Types: By thinking about these questions, you can

« Solo vs. Team-Based Businesses identify the business types that suit your style.

« Outdoor vs. Office Work For example, if you prefer working alone and

« Physical Work vs. Creative or Problem-  enjoy being creative, a freelance design

Solving Roles business might be ideal. If you like working

« Technical vs. People-Oriented Services with others and helping people, a customer
service business could be a better fit.

Conclusion:

This simple self-assessment can guide you in finding a business that’s right for you. It’s not just
about picking any business, but one that aligns with your interests, skills, and the way you like
to work. Take the time to reflect on these areas honestly, and you’ll be on the right path to
choosing a business that you’ll enjoy and excel in. Remember, aligning your business choice
with your personal strengths and passions can significantly enhance your chances of long-term
success. Don’t hesitate to seek feedback from trusted mentors or industry experts to refine your
decision. Start your journey today, and find a business that truly fits you!!

/ For Advertisement \

We offer prime advertising space in our newsletter to help you reach a targeted audience
effectively. Whether you’re looking to promote your business, product, or service, our
platform provides the perfect opportunity to connect with potential audience.

For more information on Ad, Please Contact Us At:

Tt@woxsen.edu.in /

Mr. Charan Sanjeev Tadimalla
Trade Tower
Startup Coordinator
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Sustainable Practices and Their
Impact on Consumer Loyalty

In today’s market, sustainability has become a vital business strategy. Companies across
industries are increasingly adopting sustainable practices, recognizing their importance not
only for environmental preservation but also for building and maintaining consumer loyalty.
This article explores how sustainable business practices influence consumer loyalty and why

they are essential for long-term business success.

The Growing Demand for Sustainability
The global shift toward sustainability is
driven by several factors, including
regulatory pressures, societal expectations,
and heightened awareness of environmental
challenges. Consumers are now more
informed about the impact of their
purchases on the environment and society,
and they are increasingly favoring brands
that align with their values. This change in
consumer  behavior has  compelled
companies to integrate sustainability into
their core strategies to remain competitive
and retain customer loyalty.

Building Trust Through Transparency

One of the most significant ways sustainable
business practices impact consumer loyalty
is  through increased transparency.
Companies that are open about their
environmental impact, sourcing methods,
and efforts to reduce their carbon footprint
are more likely to earn consumer trust.
Transparency signals a commitment to
ethical practices and fosters a sense of
integrity, both of which are crucial to
building a loyal customer base.

For example, Patagonia, known for its
environmental activism, builds customer
loyalty through transparency in its supply
chain and sustainability efforts,
strengthening its bond with values-driven
consumers.

TRADE TOWER

The Importance of Ethical Sourcing

Ethical sourcing and production are central
to sustainable business practices. Consumers
are increasingly concerned about where
products come from and under what
conditions they are made. Companies that
prioritize  fair labor  practices, use
environmentally friendly materials, and
minimize waste in their production
processes are more likely to resonate with
ethically-minded consumers.

Research shows that consumers are often
willing to pay a premium for products that
are ethically sourced and produced. This
willingness reflects a broader recognition
that ethical business practices not only
contribute to social and environmental well-
being but also enhance the quality of
products. Companies that invest in ethical
sourcing and production are likely to see a
positive impact on consumer loyalty and
their bottom line.
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The Impact of Sustainable Packaging:

Sustainable packaging is another critical
element that affects consumer loyalty. With
growing concerns about plastic pollution,
consumers are increasingly seeking brands
that offer eco-friendly packaging solutions.
Companies that adopt biodegradable,
recyclable, or reusable packaging reduce
their environmental footprint and appeal to
environmentally conscious consumers. This
commitment boosts brand reputation and
builds lasting customer trust and loyalty.

Conclusion:

Sustainable packaging can significantly
enhance a brand’s perception and foster
loyalty. A Nielsen study found that 48% of
U.S. consumers are willing to change their
consumption habits to reduce their
environmental impact, and 75% are
influenced by a company’s sustainability
reputation.  Brands  that  prioritize
sustainable packaging are more likely to
attract and retain customers who value
environmental responsibility and ethical
practices.

Sustainable business practices are increasingly crucial in
fostering consumer loyalty. As consumers prioritize
environmental and social responsibility, companies committed
to sustainability are more likely to earn their trust and loyalty.
By embracing transparency, ethical sourcing, sustainable
packaging, and long-term sustainability strategies, businesses
can secure a loyal customer base that supports long-term
growth and success.

Ms. Subhaange Pan
B.Com 2022-2025
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The Role of Mentorship in Startup

Success
¢

Starting a business 1s both exciting and challenging. While passion and a great idea are

essential, mentorship is often the key to long-term success. Here's how mentorship plays
a pivotal role in startups:

O . Accelerating Learning and Avoiding Pitfalls:
o Mentors  share  their  experiences, helping

entrepreneurs avoid common mistakes and fast-track
their learning, saving time and money.

- Providing Strategic Guidance: Mentors offer
valuable insights for critical decisions, helping
founders navigate complex choices with real-world

I :
experience.

Expanding Networks and Opening Doors: A mentor’s connections can introduce
startups to potential customers, investors, and partners, unlocking opportunities and
lending credibility.

Offering Emotional Support and Encouragement: Mentors provide emotional
support, helping founders stay motivated and resilient through the highs and lows of
entrepreneurship.

Facilitating Personal and Professional Growth: Beyond business, mentors help
entrepreneurs develop essential skills, pushing them to grow as leaders, which is
crucial for startup success.

Conclusion

Mentorship significantly enhances a Mr. Vansh Patel
startup’s chances of success by BBA 2023-26
offering experience, guidance,

support, and valuable connections.

For any entrepreneur, finding the

right mentor is a critical step in

turning their idea into a thriving

business.

-~
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HOW TO BUILD A RESILIENT BUSINESS

MODEL IN AN UNCERTAIN ECONOMY
¢

In an ever-changing world, economic uncertainty is a constant challenge that businesses must
navigate. From unexpected global events to shifts in market dynamics, the ability to adapt and
thrive in the face of unpredictability is what separates resilient businesses from those that
struggle to survive. Building a business model that can withstand these challenges is crucial for

long-term success. Here are five key strategies to help you create a resilient business model in an
uncertain economy.

In an unpredictable economy, building a resilient business model is essential for long-term success.
Here are five key strategies:

« Understand Your Core Value Proposition: Focus on a strong, clear value
proposition that meets critical customer needs, ensuring relevance even in
changing conditions.

Diversify Revenue Streams: Reduce risk by expanding

products, services, or markets, creating multiple income

sources to protect against economic downturns.

Build Flexibility into Operations: Adopt lean methodologies

to keep operations adaptable, enabling quick responses to

market changes and consumer behavior shifts.

Strengthen Financial Management: Maintain strong financial health by managing cash flow,
controlling costs, and keeping sufficient reserves to weather economic challenges.

Invest in Technology: Use technology to streamline operations, make data-driven decisions, and
enhance customer engagement, ensuring continuity during disruptions.

Ms. Sahana Karpoor
B.Tech 2023-27

\
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HOW TO DECIDE IF YOU ARE READY TO

START YOUR OWN STARTUP!?
¢

A Startup is everyone's dream, but deciding whether you're really ready to take it up is a

big task! It is easy to get inspired by success stories of entrepreneurs who built billion dollar
companies from scratch, but experiencing the journey, hustle and the pain in building the
company by your own from scratch, requires a level of commitment that a few out of the
crowd understands. So now are you ready to start your own startup? Now, you should
know how, where and when to start. And this can be achieved using this 7 simple things:
1) Assess Your Motivation

The first step in assessing your

readiness for a startup is honestly

evaluating your motivation. Why do

you want to start a business? Is it the

desire for independence, financial

gain, or a true passion for solving a

problem? Y our motivation will

sustain you during challenging times,

so it must be more than just a fleeting

interest. If you’re genuinely passionate about your idea and believe in its value, you're on
the right path.

Test Your Idea
Understand the Market

Assess Your Motivation

Reflect on Your Resilience
Consider Your Financial Situation

. Be Prepared for Sacrifices
Evaluate Your Skill Set
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2) Consider Your Financial Situation
Starting a startup often requires sacrificing a steady income. Ensure you're financially

prepared to support yourself during the early stages. Do you have enough savings to cover
living expenses for several months? Are you comfortable with financial uncertainty? If your
finances are stable and you're ready to take the risk, you may be ready to proceed.

3) Evaluate Your Skill Set
Entrepreneurs need diverse skills, especially in marketing, finance, product development,

and operations. Identify your strengths and weaknesses, then decide whether to learn more
or find a co-founder with complementary skills. In a startup's early stages, wearing multiple
hats is essential.

4) Understand the Market
A great idea isn't enough; understanding your market is crucial. Have you validated your

idea, 1dentified competitors, and defined your differentiation? Deep market knowledge
helps anticipate challenges and spot opportunities. If you're confident in this, you’re likely
ready.

5) Be Prepared for Sacrifices

Starting a startup is demanding, and it often

requires long hours and personal sacrifices. Your
work-life balance may shift dramatically, and

your social life might take a hit. Are you

prepared to make these sacrifices for the sake of . |

your business? It’s important to consider the
impact this journey will have on your personal life and whether you’re ready to prioritize

your startup over other commitments.

6) Test Your Idea
Test your idea on a small scale with a prototype,

beta launch, or crowdfunding. Early traction and
feedback indicate potential, showing you're

ready for the next step. Mr. Varad Patil
r. vara at

7) Reflect on Your Resilience B.Tech 2023-27
Resilience is key in startups.

Can you handle setbacks, stay

motivated, and adapt? If

you’re resilient and learn from

mistakes, you’re more likely to

succeed.
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Glimpses of The Month
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We’re thrilled to launch our 10-day Pre-Incubation Program at Trade Tower, Woxsen
University! This program aims to empower and support startups and entrepreneurs.
The inaugural session was honored by Mr. M Naveen Kumar, Assistant Director at
MSME-DFO, Ministry of Micro, Small & Medium Enterprises; Mr. Praveen Dorna,
Director of Product and Growth at VerSe Innovation; and Dr. Daya Shankar, Head of
the Trade Tower Incubation Center. Their insights and wisdom truly inspired us.

Day-1

We are delighted to share the highlights
from Day 1 of our Pre-Incubation
Program, where Mr.Praveen Dorna
delivered an insightful session on the
"Idea Validation Process" at Trade Tower
- Incubation , Innovation, Acceleration,
Woxsen University.

Key takeaways included:
« Identifying viable ideas
« Conducting market research
« Assessing customer needs
 Evaluating feasibility and scalability
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Glimpses of The Month

Day-2

We are excited to share highlights from
Day-2 of our Pre-Incubation Program,
Mr.  Charan___ Sanjeev___Tadimalla

delivered an insightful session on
"Assess Your Entrepreneurial
Abilities" at Trade Tower - Incubation

Innovation, Acceleration, Woxsen
University.

Key takeaways included:
« Identifying core entrepreneurial traits and skills
« Self-assessment techniques to evaluate strengths and areas for
improvement
« Developing a growth mindset for entrepreneurial success
« Practical exercises to enhance leadership and decision-making abilities

We are excited to share the = — R
highlights from Day-2 of our Pre-

Incubation Program, featuring an |¥
enlightening session on '"Design
Thinking & Innovation" delivered by |
the esteemed  Prof. Santosh
Kocherlakota at Trade Tower -
Incubation, Innovation,

Acceleration, Woxsen University

During this session, Prof. Santosh Kocherlakota covered:
« The principles of design thinking
« User-centred design approaches

« Creative problem-solving techniques
« Fostering innovation in product development
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Glimpses of The Month

Day-3

We're excited to share the highlights
from Day-3 of our Pre-Incubation
Program! Prof. Ajay Chhabra delivered
a compelling session on '"Digital
Marketing Strategies for Startups.'" at
Trade Tower - Incubation , Innovation,
= Acceleration, Woxsen University.

Key takeaways included:
« Key digital marketing techniques for startups
Effective use of social media platforms
Search engine optimization (SEO) basics
Creating impactful digital marketing campaigns
Analyzing and measuring marketing performance

We are pleased to share highlights from
Day-3 of our Pre-Incubation Program, |y
where CA Vishal Mudumba delivered

|
Bt

an informative session on the "Basics of

et . ..} I
Finance." at Trade Tower - Incubation , ‘ -_ - W ’
Innovation,  Acceleration, Woxsen E -)..gl

University.

———

During this session, CA Vishal Mudumba covered:
« a strong foundation in essential financial concepts
« covered critical topics such as financial planning, budgeting, and
understanding key financial statements
« Participants gained valuable insights into managing their startup
finances effectively, setting them up for sustainable growth
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Glimpses of The Month

Day-4

We're excited to share the highlights
from Day-4 of our Pre-Incubation
Program! Mr. Nallamilli Venkata
Reddy, who delivered an insightful

session on "Organisation & Team
Management.". at Trade Tower -
Incubation , Innovation, Acceleration,
Woxsen University.

Key takeaways included:
 Essential strategies for building and managing effective teams
« Fostering collaboration, and creating a strong organizational culture
« Shared practical tips on leadership, team dynamics, and aligning
team efforts with business goals

We're excited to share the highlights
from Day-5 of our Pre-Incubation
Program! Dr. Daya Shankar lead an g
insightful session on "Introduction to Al
for Startups". at Trade Tower -
Incubation ., Innovation, Acceleration,
Woxsen University.

/,

oty

Pre -ln(nt_u;tlnon Program

During this session, Dr. Daya Shankar Tiwari covered:
« Complex Al concepts were effectively demystified for practical
application
Integrating Al enhances operational efficiency across business processes
Actionable Al strategies
Al's role in driving industry growth
Al boosts startup innovation and competitiveness
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Glimpses of The Month

Day-6

We are excited to share highlights from
Day-6 of our Pre-Incubation Program,
Dr. Debdutta Choudhury, who delivered

Model Canvas." at Trade Tower -
Incubation , Innovation, Acceleration,
| Woxsen University.

Key takeaways included:
« Startups can effectively structure their business models using the Business
Model Canvas framework
« The nine essential building blocks, helping participants map out their business
strategies, identify key resources, and define customer value propositions

We're excited to share the highlights . — we:
from Day-6 of our Pre-Incubation mnsE
Program! Dr. Raul Villamarin

Rodriguez, delivered a thought-

provoking talk on "AI Algorithmic

Auditing and the Implications of

Over-Relying on AI Tools While

Scaling Your Idea." at Trade Tower -

Incubation , Innovation, Acceleration,

Woxsen University.

Key takeaways included:
« Emphasized the need for auditing Al algorithms.
Highlighted risks of over-reliance on Al during scaling.
Discussed balancing Al benefits with control over its outputs.
Guided on integrating Al responsibly and effectively.
Enhanced awareness of ethical and practical Al considerations for informed
decision-making.
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Glimpses of The Month

We are excited to share highlights from
Day-7 of our Pre-Incubation Program,
Mr. Srinivas Maddipati delivered an
insightful session on "Legal
Responsibilities and Intellectual
Property Rights" at Trade Tower -
Incubation , Innovation, Acceleration,
Woxsen University.

Key takeaways included:
« Legal responsibilities for startups: compliance, contracts, liability.
Overview of Intellectual Property Rights (IPR).
Importance of protecting innovations.
Securing competitive advantages.
Knowledge on safeguarding ideas and understanding legal landscapes.

Day-8

Day 8 of our Pre-Incubation Program
was a significant milestone  as
participants took center stage at the
Startup Expo. This was an incredible
opportunity for our budding
entrepreneurs to  showcase  their
innovative products and ideas to a
diverse audience. The expo buzzed with

excitement as participants received valuable feedback, insightful suggestions, and
encouragement from industry experts, mentors, and peers. This real-world
exposure not only validated their hard work but also provided them with
actionable insights to refine and elevate their offerings.

=
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Glimpses of The Month

We're excited to share the highlights
from Day-9 of our Pre-Incubation
Program! Dr. C. Chandra Mouli
who delivered an in-depth talk on
"Grants & Schemes for Startups." at
Trade Tower - Incubation
Innovation, Acceleration, Woxsen
University.

INVESTMENT-THE FUEL

During this session, Dr. C. Chandra Mouli covered:
« Insights on government grants and schemes.

Guidance on identifying and applying for funding.
Practical advice on navigating funding complexities.
Clearer understanding of financial support.
Knowledge for leveraging grants for business growth.

Day-9

We're excited to share the highlights

from Day-9 of our Pre-Incubation [ veustene cony-segssan-uee
Program! CA Mahanth K lead an LR
insightful online session on "Essential S
Fundraising Skills."at Trade Tower -

Incubation . Innovation,

Acceleration, Woxsen University.

During this session, CA Mahanth K covered:
« Key fundraising strategies.
Crafting effective pitch decks.
Building investor relationships.

Navigating the fundraising process.
Gaining confidence in attracting investors.

TRADE

=
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Glimpses of The Month

Day-10

We successfully concluded our Pre-Incubation Program with a momentous certificate
distribution ceremony, led by Raul Villamarin Rodriguez, Vice President of Woxsen University.

w
e woxsin U
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Glimpses of The Month

el

Trade Tower recently conducted an engaging orientation session on Entreprencurship
and Trade Tower Activities for the 1st Year students of the School of Business, School
of Sciences, School of Law, and School of Arts & Design. This session was designed to
introduce students to the vibrant entrepreneurial ecosystem at Woxsen University and
the various opportunities available through Trade Tower.

During the session, students explored the importance of entrepreneurship and how
Trade Tower supports innovation through mentorship, workshops, funding, and
advanced incubation facilities. The orientation aimed to inspire students from all
disciplines to tap into their entrepreneurial potential and understand how to leverage
Trade Tower’s resources to kickstart their ventures.

Nelcomes
'024-28 Batch
Jrientation
‘rogram

_— %

3

'

School of Law School of Sciences
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The
Startup Clinic

Startup Clinic is a platform for aspiring entrepreneurs, students, and
faculty to discuss startup ideas, seek guidance, and receive support
from mentors and peers. Participants can pitch concepts, get
feedback, and engage in discussions to refine their ideas and
strategies.

For Registrations:
Scan this Qr Code

Who can Participate

- Faculties

« Students
 Staff
Timings
Monday and Wednesday E e EL -l"'-
4:00 PM to 6:00 PM
Location For More Details contact:
Trade Tower, Mr. Charan Sanjeev
; Startup Coordinator
Library, 4th Floor. 0647777062

TRADE TOWER 21 SEPTEMBER-2024



Upcoming Events

IDEA GENERATION

ARE YOU?

e [nterested in starting a new
venture?

e Passionate about driving
change?

e Seeking help in creating your
start-up?

*BENEFITS*
e Seed Funding will be
provided

e Get Expert Mentorship
e Explore & Networking
e Free Company Registration

*Terms & Conditions Apply

For More Details: tt@woxsen.edu.in

WORKSHOP

BRINGING BUSINESS
IDEAS TO LIFE

11th-13th
September 2024

EVERYDAY 3PM - 5PM
TRADE TOWER,
4TH FLOOR OF LIBRARY

REGISTER NOW!!

**LIMITED FOR ONLY 25 SLOTS**

*Only for Woxsen students, faculty and staff*

TRADE TOWER

SEPTEMBER-2024
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UPCOMING EVENTS

T Bies

v Infizic

CALL FOR APPLICATIONS

PRE-INCUBATION
PROGRAM FOR
STARTUPS

Scale Up your startup to Next Level

Wf’f”

woxseN UJ

UNIVERSIT

{0F

Y

*FREE COMPANY REGISTRATION®

For The startups that have completed the Pre-incubation Program

FOR REGISTRATIONS:

KEY HIGHLIGHTS

« MENTORING

» TRAINING

« WORKSHOPS

» TECHNICAL SUPPORT
« SEED FUNDING

:':‘.':ONLY FOR',‘:',‘:
WOXSEN UNIVERSITY STUDENTS

TRADE TOWER

Last Date to Apply:
6th September 2024

FOR MORE INFORMATION:

Charan Sanjeev

Startups Coordinator

Mobile: 9642777062

SEPTEMBER-2024



UPCOMING EVENTS

Startup of the Month

Want to turn your Ideas into a successful business? You’ve come to the
right place.

Benefits:

Featured as Startup of the Month e Access to Global Mentors
Certificate of Recognition e Opportunities to Connect and
Immediate Upgradation and Access Compete for Funding

to Trade Tower e Become the Startup Ambassador of
Continuous Incubation Support Campus

Representation at Outside Events

Submission Deadline: 20th of Each Month
Pitching and Result : 30th of Each Month

National Innovation Challenge

Begin your journey of creativity and problem
solving! To participate in the National
Innovation Challenge, scan the QR code or
click the link below. Your ideas can shape the
future!

Click Here

TRADE TOWER AUGUST-2024
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Introducing the [(am

Dr. Daya Shankar Tiwari Mr. Charan Sanjeev
Head - Trade Tower Startup Coordinator, Trade Tower
[ Daya Shankar Tiwari M Charan Sanjeev Tadimalla

Mr. Sawar Lashkari Mr. Utsav Khodiar
Student Coordinator, Trade Tower Administrative Intern, Trade Tower

[ Sawar Lashkari [ Utsav Khodiar

o

TRADE TOWER AUGUST-2024
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