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VR in Marketing

Experience makes buying easier Mgk

One thing that can be farsighted is the era of virtual reality (VR) using artificial intelli-
gence, which loosely translates into humans' interaction with artificial intelligencein a 3-
dimensional environment, using various devices like the computer, VR equipped goggles, VR
screens, sensors inside the gloves, etc. The evolution of VR has been consistent, and it is slowly
but steadily moving into all the domains, including marketing, to engage the customers, make
them have personal experience with the product and draw the customers. Most of the waorld's
top brands have already started to implement VR into their marketing and advertisement, the
best way to amass the customers and increase the reach of the product. Virtual reality,
augmented reality, and mixed reality is sometimes synonymous,

but differ in how
itis applied and
explained. For
instance, the
digital world can
be called virtual
reality, but
bringing the
digital world to
the real world is
called augment-
ed reality; games
like Pokémon Go
are the best
example. The
interaction
between virtual
and real things is
defined as mixed
reality.

The intensity of emotions is high, and the users have a new experience with layered
realities and interactions. Hence the use of VR in marketing is gullible. Brands use it, as VR is
not a message delivery system; instead, it is a platform. The existing audience thought is
about immersive storytelling which is the style adopted to connect it to reality. Augmented
reality marketing is the most common type of VR marketing used. It is cost-effective and more
practicable for most companies because it does not require creating a headset experience but
needs only a smartphone or a desktop application that is easier to access for the consumers.
Top-class brands like IKEA, Gucci, etcetera are using VR to try out their products like furniture
and shoes, while cosmetic brands like L'Oreal are using VR to show the virtual makeover of the
customers. It should not come as a surprise that further disruptions in business models will
occur, paving the way for new strategies and models.

Sourees htpss/fwww dipitatdoughnut com/farticlos 2008 faugast Ariuat seall by mareeting is - alnoady. ke
Pictine Source: hitpsy/fwww.martochadvisor.com/articles/imteractve: tnarkoting /threemarketing frends for 2019

IZTECH 4 March 2021



5G - THE FIFTH GEM
The evolutionary tech

- R Varshitha Reddy

In April 2019, the successor of 4G, the Fifth-Generation network, was launched. After a decade
worth of waiting came a super network that had the power to connect everything around you with a
more incredible gigabit speed, extensive network capacity as well as ultra-low latencies. Thus,
empowering the users with new exposure will have a considerable impact on every industry in terms
of connectivity, reliability, and availability with an integrated and more capable air interface.
The global economy will soon realize the global impact of 5G in the future, where its potential will be
harvested and consumed. The 5G value chain alone can brace around 22.8 million jobs across the
globe. People can use 5 G across these three main types of connected services, enhanced mobile
broadband by leading immersive realities like AR (Augmented reality) and VR (Virtual reality).
Mission-critical communications allow ultra-reliable, convenient and low latency links like critical
remote support, vehicles and medical procedures. And with massive loT applications, 5G is connect-
ed to an enormous proportion of embedded sensors in nearly all, by allowing speeds, power, and
flexibility to be scaled down, bringing in too lean and low-cost connectivity solutions.

5G is now available in 60+ countries and more, with companies adopting the technologies
and companies launching 5G phones. The virtual network comes with its challenges. Building a 5G
network must have a new infrastructure to use its full potential; 5G cannot make it on the existing 4G
network frame. There is also privacy and security problem as the 5G network has the potential
network frame that can track people and eavesdrop on live phone calls.
In India, the 5G ecosystem is still underdeveloped and is yet to allocate. The cost of rolling out the 5G
network is enormous and inappropriate to the debt-ridden telecom companies working with the 4G
network.

Redference finks hiltpes/ it cuisl commucomy S what-is 5g
Image fink: hitpes/faw thedigitaliransiomationpeople comfw-content fuploads 20 19/02/5 g
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Significance of
NLP in Digital
Marketing

While the term "natural
language processing”
(NLP) sounds complicat-
ed, its implementations
are straightforward.

- Sai Deepak Konreddy

Humans have an innate ability to communicate, but machines do not. For them, compre-
hending the meaning of our language is a tremendous obstacle. It's all about improving that with
NLP.

Natural Language Processing (NLP) is a branch of Al that uses computer science and compu-
tational linguistics to allow computers to learn, translate, and exploit the often subjective, rule less
world of human communication. As a result, the ultimate aim is to assist machines in making use of
what we mean in a manner that benefits them.

NLP provides more information by assisting us in comprehending the actual vocabulary
used and their meaning. As a result, it has a lot of selling potential. For example, voice search is
entirely reliant on NLP since it employs sophisticated algorithms to decipher a user's orders and
determine the most appropriate answer.

Marketers will benefit from MLP, but the applications are likely to be more extensive than
you think! Here are a few of the most exciting and vital ones.

1. Recognizing Customer Attitude:

If you're a cultural icon or a small start-up, you should know when and how much

people keep talking about you online. Through reviewing Facebook media, feedback,
and user-generated content relevant to your brand, NLP software helps. The
emaotion analysis platform from Hootsuite, which analyses the vocabulary
2024 2025

used in successful social media mentions, is an excellent example of how

thisworks in practice.
Many more sophisticated, specialized applications that
use NLP to track sentiment through digital o
platforms, such as social netwaorks
and review pages, blogs, and
subreddits, are available.
018 2019 2020 a1 2022 2023

Source httpsy/fmoilpaioboom/blog /natu
ral lanpuage processingf (Global Motumi Langusgs Procesaing (MNP Morket, 20182025 (LESD Billkion)
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Predicted Use Cases for Chatbots

Whot do you predict you would use o chotbot for? 2. Chatbots for Customer

Service and Lead Genera-

Getting @ quick answer in an emergency tion:
Reseiving 3 comptaint or protiem [N People use chatbots

Getting detailad anawsrs aF peplanatians a5y fora vanet)r of reasons.
There are a variety of causes,

as this analysis demon-
Making.a reseration {eg. restaurant tr hotef) m

strates. They have evolved
into an important customer
service platform and an

payingas
Buyig  basic e m

Getting ideas and irspiration fof purchases essential part of the
hdding yoursef to - maifing fist or naws senvica m purchasing process, allow-
Communicating with multiple brands using one program ing customers to get imme-
fnone af thase trings) m diate responses before
Buying an expensive item engaging with a live person
for a more in-depth conver-
@orift 4% Audience m “amr sation.

Natural language processing technologies like power chatbots are confined to actual conversa-
tions. Sure, you can usually tell when you're talking to a bot rather than a human, but this doesn't
seem to bather users. In reality, 54% of respondents said they would still prefer a chatbot aver a
person if it meant getting a response ten minutes sooner.

3. Using NLP to Spot Trends:

You've always used a content aggregator or RSS feed to get daily updates on a company,
service, or subject region before. On the other hand, NLP goes a little further by locating the detail and
then summarizing all of the essential aspects in a fraction of a second. If you're struggling to figure out
what will be the next big thing in your industry, this information is priceless.

4. Content Development on a Large Scale:

It's no joke that Al can write novels and credible media articles, but it's also capable of even
easier content development activities. I'm not suggesting that you hand over your entire content
management campaign to robots. For the time being, you're better off leaving something more imagi-
native to humans.

But what about large-scale creating content? Let's say you have a large e-commerce platform
with hundreds of stores; writing explanations for each of those pages will be a copywriter’s greatest
nightmares!

This is where Al-pow-

ered content, backed up by © Inbound Messages by Sentiment in 2019

NLP, comes in handy. The s Moutral @ Positive @ Negative
e-commerce behemoth has 15

also launched an Al copywriter

worthy of doing all of the 1

time-consuming writing.

Dickies and Esprit, for exam-

ple, use it to construct

Chinese-language buyer

personas. o e 0 *— —®

dan 1% Apr'lS Jul "1E Oct'19 Jzn 20
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Blockchain in banking and finance
Chain system disrupting the traditional banking

- Meghana C

The data is stored generally in the form of single-file or multi-file
relational ones. Still, the blockchain database is such that it works on both
traditional and distributed databases where the database interface/com-
puter interface records the transactions which are assisted by multi-lay-
ered blockchains. As it is a distributed database, the ledger is incessantly
filled in and synchronized across multiple computers, helping the network
participants with proper credentials to view the complete log. “Smart
contract” is an added advantage of blockchain technology, an automated
protocol enforcing an earlier agreed arrangement. The application of
Blockchain is seen in finance, as the refund of transactions immediately
under few conditions or the automated transfer of amount after the sale,
eliminating the delay in the traditional processes amplifying the accuracy
in the statements of our finance.

Reduction in errors, increase in efficiency, improvement in custom-
er experience, and reduction in capital consumption are the key advantag-
es impacting the core processes of Blockchain. It is a standardized process
working on rules best suited for smart contracts. The data has a single
truth source synchronizing across stakeholders, making it an added
advantage. The distributed ledgers and transparent records give all the
) stakeholders access to the same data at a time.

An increase in financial efficiency with the application of Block-
chain is seen as it reduces the manual intervention and manipulations,
allowing to trace the transactions, support documentation and stack the
accounting entries reconciling the depariments and subsidiaries with
promising transparency across the interested parties. Innumerable com-
panies are moving towards production from blockchain production, while

e some of them are moving into Proof of Concept (POC) and case develop-

\\ ment.

/ Australian Stock Exchange has moved from the current post-settle-
= ment process to a Blockchain-based solution. The production-based

/ Blockchain is being applied by WeBank in China for syndicated lending

capabilities, in use by three mid-tier banks. European blockchain partner-
ship has been signed by 22 European member countries making Block-
o ﬁ chain a priority. The estimated business value of Blockchain is in trillions
- by the end of 2030. The cryptocurrency wallet and cryptocurrency will be
in high use. The Bitcoin, Bitcoin Cash and Ethereum will skyrocket due to
the increased and practical application of Blockchain into both solutions
and productions.

S hiltpsf o opmgfulferyThomeinsighis 200500, bilh- blockchasn-in- finance hirml
P sounce: hitps:/ il rninkst comyfwp-conlenl fup-
o201 90N Ao -HOpen- Metwork: Fesmeeniing-Crypeocumency-aind- Blocke han- Fechmodogy-for- Sockety jpg
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loT The New ‘“Revolution”

Reality is now communication between the devices
- Sai Deepak Konreddy

loT is causing market disruption, and experts caution that it would need specialised expertise
and modern strategy to take advantage of the possibilities it presents. loT is a network of physical
devices or “artifacts equipped with appliances, apps, sensors, and networking - features that allow
them to capture and share data, as per one definition. Make no doubt about it. These herald the start
of a business revolution.

It is important to note that | said “business” rather than “IT” The Internet of Things (loT) is not an IT
revolution; itis an IT evolution. it's important to note that | said “business” rather than “IT” The Inter-
net of Things is not an IT revolution; instead, it is an IT evolution. Even so, for companies, it heralds a
sea change in their desire to look inwards, at operations and digital infrastructure, and outwards, at
consumers, resulting in additional sales prospects and operational efficiencies.

In short, the Internet of Things vastly improves the
clarity of the lens by which companies can examine any part
of their operations. For instance, staring in the mirror
implies nothing if you don’t find what you're going at or
how to act on what you are seeing.

Before it can be processed and translated into facts,

data is just that: data. The vast amount of data would be
useless if that couldn’t be analysed.

Srwmrrr dottpes s frreresde ram uapfaewedinkmshuctes) - e ol aer
ol o fhangs
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The enormous data asset lies unexplored without
any of the capacity to examine it. Furthermore, as we
continue to mine the data, identify patterns, and convert
the data to insights, a virtuous cycle emerges. The compa
ny can concentrate on areas where other data leads to improved
¢ analysis and added value. In the end, it will be knowledge gained from
N\ / data that will drive the uprising. As it stands now, loT is mostly consum-

' er-driven, with industries such as healthcare, banking, engineering,
and construction showing promise. Some industries explore how the
Internet of Things will improve the quality of services they offer to their
clients to revitalise their customer engagement experience.

T ENABLED

DEVICES
=9 10T ENABLED i [
= 5HOPS, AIRPORTS. o ;

laT ENABLED FACTORIES

However, to take
advantage of the Internet of a @ OF THINGS
Things, one must meet all of @ A C
these requirements. To take . L,

full advantage of the loT,

@ 3 - @ ] )
though, both of these com- E é @ i l N\ ﬁ
panies will have to acquire .. ' a ]

new capabilities - they will 9T ENABLED SHips 'E loT £ WTBUARLED
AIRPLANES, TRAIN - NABLED CITIES :
need collaborators who are HOMES & BUILDINGS

experts in all of the technology that will eventually unlock the meaning of the information
contained in all of this “stuff". Technologies like: fully integrated and intelligent network systems
that can link “things” and the devices that power them, whether wired or wireless.

Data centre architecture that can scale to handle the influx of data is flexible enough to
manage workflow shifts and efficient enough to analyse all of the data during the first place.
Next-generation protection gives the company the control and access it needs to make sure that the
“stuff” does what they’re supposed to do and not build security gaps that can exploit market
insights, that offer actionable feedback that can visualise data in a manner that the business can
appreciate.

Maybe most critically, these collaborators must not prioritise technology. They must
be ultimately consumer and industry-focused, putting consumers first to comprehend their
markets truly.

Only by combining customer-centricity, creativity, and technological competence 4
will these collaborators handle the challenges of loT and recognise and capitalise on the A\
importance that loT represents for each customer. /

INTERNET
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5G in FINANCE

Future of banking

The ease of doing business and the simplicity
for the consumers to use the product or the service is
what matiers in the modern business scenario. The
seamless 5G network offers ease and simplicity for
both consumers and business to run their operations
and do their activities. The industry which adapts
faster to digital evelution is the financial sector.

5G networks have “Network Slicing” ability
which can segment data according to our preference.
This ability of technology enhances information and
processing of security, which are critically sensitive
components of transaction.

Py ) e — g,
= F N - v d
|. | | --...r ‘AR .

BADATINE

The evolution of financial services, obtaining
credit information, allows people to do cloud com-
puting operations with the proper implementation
of the 5G technology. The AR, VR and loT hope to
move the banking and financial industry further.
Intensive technology will move the finance apps to
the cloud with all data processed there. Once it's on
the cloud, the customer can access it from any access
point as the latency rate is low and speeds are high
and aided by virtual assistants. Payments can be
done using wearables, converse with Al bots, and
transfer funds instantly.




Security is the central aspect when it comes
to online transactions. Any kind of security breach
into the account is immediately tracked and traced
by the speeds of the 5G networks. Then the custom
er’s location is used to examine and investigate.

To ensure seamlessness for the consumers,
5G offers seamless payment options to them. They
can make payments with just one click from wear
ables, cars, phones and loT channels at any time and
from anywhere. The low latency of 5G makes it
happen for the consumers,

W®
WOXSEN | |

UNIVERSITY

With the appropriate implementation of the
5G technology, it can remove many bottienecks in
the financial sector regarding payments and accessi-
bility for the consumers and make it easy for the
banks to operate their activities.

March 2021
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5G POWERED WORKPLACE

Work faster and connect easier

- R Varshitha Reddy

The forthcoming innovation - which is better and quicker, is the Fifth-Generation innovation or 5G. It is
very efficient in all aspects compared to its forerunner 4G. The pivotal element of 5G is its short-latency
span. Using the 5G technology provides many solutions in every way, and is thus

revolutionary for the workplace.

5G assists in the smooth functioning of operations done online: video conferences, online calls, projects,
and other tasks that require a great deal of data. The primary constriction for using Al in the workplace
was the lack of powerful network technology, and since that is gone, it has made work efficient. Artificial
Inteiligence (Al) powered storing, processing and visualizing massive data sets an everyday activity. A

collaboration of work by enabling every individual in the workplace to edit the files in the cloud creates
unified communication in a single platform.

The foundation
concept of 5G is
network slicing; it
dedicates the
network to different
applications,
services, or devices.
The mobile carriers
will “slice” the
network tracks. It
will help route traffic
in directions where
it is most necessary,

and prioritize appli- evolving and econe-
cations according to & _ 2 . mies globalizing, 5G
the organization's - . ' technology will be

crucial, but there are still uncertainties in adopting the tech. Many organizations are not aware of 5G
technology and how they can implement it in the workplace. There is a question of security concerns
as with the rapid movement of activities, it will be hard to detect a data breach. it brings in waves with
faster productivity, employee performance and experience. But it will also increase security risks that

organizations planning to implement should prepare the organizations before implementing the
technology.

objectives. Accessto
remote areas is also
made easy by 5G
technology. There is
an elimination of
risk such as email
getting delayed,
video call getting
pixilated or normal
functioning tools
having a break-
down.

As the world is

soure: hitps/wew.hriechnolpgist.oomyfarticles/digital transformation/tenefits of 5gin the workplace/

Picture Source bitps wwathrtoechnol st comylarticles digital ransformationfbenciits of Sginthe workplaco!
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VR in GAMIFICATION

Get Simulated for better experience

Games, an
integral part of
most the people of
this generation.
Virtual reality is a
recreated experi-
ence that can be
similar to the real
world. The fusing
of games and
Virtual Reality is an
emerging trend as
it incorporates
enlarged reality
and blended
reality. Games are
not new learning
intercessions.
Face-to-face preparing has
utilized games for quite a while,
and with the coming of
web-based leaming, two essen-
tial methods of gaming have
advanced. One is Pure
game-based realizing, where the
whole preparing is a game that
focuses and remunerates—and
the other gamification on specif-
ic evaluations or exercises,
testing effectively with both the
structures.

Here are four instances
where mixed Virtual simulation
and gamification can make
preparing more successful.

Fresh recruit preparing is
an extreme illustration and the
arrangement is onboarding.
Rather than the norm, grave
enlistment programs, one can
have a "VR in addition to gamifi-
cation” meeting. The students
not just find about the different
capacities and critical individuals
of the association but also do so

Wiz
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- Dheeraj A and Bhuvan P

quickly and with more promi-
nent interest. This kind of
program likewise invites the new
representatives in an exception-
ally captivating way.

Security preparation is
another illustration which is a
decent mix of gamification and
VR used to prepare workers for
the crises like fires or twisters.
Customarily, this kind of prepar-
ing is done as an occasional drill,
here and there, with "champi-
ons” driving the way and show-
ing acceptable behaviour during
the crisis. With a computer-gen-
erated experience setting, joined
with game components like
scoring and rewards, workers
will be more propelled to
prepare and focus closer and be
ready. The VR setting can
likewise reproduce the crisis
without placing representatives
in harm's way, improving them if
the circumstance emerges.

Numerous associations

S Pl e i Ll Somy @ cles TR LR il St sty markefing-= - aleredy Hoe
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offer a set of
principles prepar-
ing as a feature of
direction and other
required projects.
One can change
over this preparing
into a fascinating
gamified VR experi-
ence. Students can
put themselves in
virtual circum-
stances where they
will be offered
blessings from
outsiders or tested
to settle on better

decisions when
conversing with individuals

outside the association. Custom-
arily, these preparation
programs are conveyed as
e-learning courses. A VR experi-
ence will give a practical vibe to
the incident, making it more
critical and better-planning
students if the circumstance
emerges "in actuality. Consoli-
dating it with game components
makes a drawing in an encoun-
ter and assists students with
subduing their flight or battle
reaction.

By putting together VR
and gamification, students
perform better in the recreated
climate, and with expanded
memorability, the exchange of
figuring out how to work is
better. With the diminishing
costs of VR headsets and arising
advancements, L&D ought to
consider VR games a genuine
maode for acquiring new abilities
and practices.

March 2021



As the technology is evolving, getting
anything and everything at the comfort of
your home has become a trend. This is possi-
ble with Augment Reality (AR), an enhanced
version of the real physical world achieved
through digital visual elements, sound, via
technology. The application of AR in the prac-
tical world is seen in many domains, including
Human Resource (HR). It is now the growing
trend among companies involved in mobile
computing and business applications in
particular.

Current HR practices involve one-way
communication, and there is a lack of interac-
tion between the employer and the employee
creating an artificial distance. The current HR
practices are being challenged by the applica-

BZTRCH

tion of AR into the field for capturing informa-
tion that cannot be obtained conventionally.

In today's recruitment process, hiring
the most eligible candidate is an ongoing
challenge. Whether it is candidates applying
for a job, or introducing them to the organiza-
tion, AR in HR would help the candidate better
in understanding the organization and its
work environment better. In the interview
process, an interviewer does not need to
spend time fetching skills and details from a
resume; instead, an AR-based application can
show all the details. This kind of hiring
process is required for the current generation
due to the graduates’ increase; they can do
this type of recruitment even from their
homes to go with the interview process

March 2021




According to a study
by Jobvite on the candi-
date-recruitment relation-
ship, almost 304% of employ-
ees left the job within 90 days
of starting. Organizations with
weak onboarding process
tend to lose the confidence of
candidates. Usually, enboard-
ing starts with HR giving an
overview of the organization.
Sometimes it gets monoto-
nous, and candidates lose
their interest leading to loss of
track. AR can make the whole
process interactive and
engaging. Employees can
attend training from any
location without being

remote. AR can enable an
employee to go through the
entire process in the form of
fun at their convenience.

AR-based applications
can significantly revolutionize
the process of training and
development. It can create a
simulated environment of the
real-world and avoid any
untoward incident during
practice. It can manipulate
virtual objects and create
objects that are difficult to
experience in the real world.
In the mobile platform, it can
create content in 3D format,
which is more interesting to
learn.

sorres fiftps/ fwwwtcs comy/blispsfarvr the way forward | hr managomient
Picture source httpsfwww sofiwarctendsoomybiop how are br dopartments using ar and vrf
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AR in HR goes hand in
hand with VR. This technology
has the potential to move
beyond being a mere tool of
fun to facilitate transforma-
tive enterprise application
develapment. AR in the
real-world can help in making
decisions better with learning
by analysing the situation. It
has the potential to fill gaps
and address issues that are
hard to replicate in the real
world, be it recruitment,
learning, onboarding, or
performance management
leading to most of the future
trends in HR management.

March 2021
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Cloud Computing is the delivery of computing services that includes servers,
storages, database and lot more. Cloud Computing offers faster innovation. And it is
significant shift from the traditional way, which has a lot of benefits.

In the terms of cost, it has appropriated figuring which discards the capital expense
of buying hardware and programming and setting going close by data-centres—the racks

of labourers, the consistent force for power and cooling, the IT experts for managing the
establishment.

In the context of Global Scale, the advantages of distributed computing administra-
tions incorporate the capacity to scale flexibly. In cloud talk, that implies- conveying the
perfect measure of IT assets—for instance, pretty much-registering power, stockpiling,
transmission capacity—appropriate when required and from the privilege geographic
area.

With respect to execution, the best-distributed computing administrations run on
an overall organization of secure server farms, routinely moved up to the most recent age
of quick and effective processing equipment. It offers a few advantages over solitary
corporate data- centres, including decreased organization idleness for applications and
more critical scale economies.

Cloud Computing

Be connected anywhere

- Dheeraj A and Bhuvan P

Nowadays security is the play key role in many cloud suppliers. They offer an
expansive arrangement of approaches, advancements and controls that reinforce your

security act, by and large, ensuring So, on location data-centres
your information, applications and ordinarily require a great deal
foundation from expected dan- of "racking and stacking"—
gers. ' equipment arrangement,

Speed offers the most distrib- ' PR amIng fixing, and
uted computing administrations offer othertedious T board
self-support and on- request, so even errands.
vast measures of figuring assets can Distributed computing
can be provisioned in & - eliminates the
minutes, commonly requirement for a
with only a couple of mouse clicks, considerable lot of these
giving organizations a great deal of assignments, so IT groups can
adaptability, easing the heat off scope invest energy in accomplishing

quantification. Coming to any business more significant objectives.

the ultimate goal is profit.

Tt f fsoonatty coamyhilog farticles fehat-ls-clond-computing/ . _.f'
Tt e rumaepenappes. oy oo Sl ssinecses -yse- chos d-computing:- for-efficienscy- and-paolilf (
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loT in Finance

Connect, re-connect and interconnect to “things” — MERlREC

The world we live in is connected to the internet, and our lives revolve around things such as
software, sensors, and technologies used to exchange and connect data with devices and systems over the
internet. We do not connect to the web through the internet anymore. We have started to computerize,
network and interconnect with the world we are living in. The internet of things (loT) is everywhere, and
slowly but surely filtering into the finance and banking sector to make those services easier. The industry
does not move faster with the technology as it is conventional and vulnerable to bureaucracy. The banks
and fintech organizations are the maiden ones to develop technology-oriented banking, that is, the Inter-
net of Things.

Operational and information technology drive loT by the amplified use of products, applications
and connected banking options of loT. Personalized customer service, including wealth management,
improved & improvised decision-making, real-time data gathering, smarter interactions like voice assis-
tants, optimized capacity management at bank branches leveraging the power of loT, seamless communi-
cation between financial devices, ensuring assistance like cashless payments and enhanced bank security
to prevent money loss are the key areas in which loT is being applied in banking and financial services.
Safety is the first and foremost concern when it comes to banking. To address the issue, centralized moni-
toring & round the clock control, leading to an instant reaction to theft intrusions, can be observed asa
prime benefit. Other advantages are automated business processes, upgraded ATMs, improved credit card
experience, extending the service range outside banking, and increased branch banking efficiency.

The leaders in the industry of banking and finance will be the fintech banks and start-ups who take
a chance and increase the limit of loT, resulting in the exploration of various other ways for banking. With
new start-ups in this field day by day, the loT network is pushing its limits for the analysis of data for the
automation of varied business processes multiplying productivity and profitability.
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APPLICATION OF 5G i

Revolutionizing the activities of Mega-industries
with a network - Gaddam Shashank

In the business-driven world, network and technology is the game-changer. Business
with an extensive network makes the activities efficient and time-saving; 5G is a vast network
with high gigabit speeds, low-latencies, and instantaneous data processing speeds that can
impact industries growth, efficiency, and profitability.

In the automobile industry, 5G can aid the {ransportation and development of autono-
mous vehicles by providing better GPS technology, interconnectivity among cars that enables
direct communication to prevent traffic delay and alert other cars in collisions. It also offers
real-time traffic updates. The network can also support Self-drive vehicles because of its low
latency and enable intelligent software applications.

The manufacturing industries can manufacture eco-friendly goods which last longer as
5G technology consumes less power and gives more battery life. Faster production enables
faster delivery of products. The network speeds can offer more immediate customer service
delivery as the latency rate is low.

The security services industry can provide expeditious services, more rapid top prierity
communications during emergencies, and reduced human presence in the hazardous industry
which will create a safe and secure environment with this network.
5G tech can enhance the delivery of healthcare services and facilities with rapid and cutting-
edge technology.

Financial services like mobile trading, technology transactions, blockchains, or mone-
tary transactions will rapidly boost.

The extensive network is the go-to for the travel industry. There will be a remarkable shift in
terms of processes and offerings. 5G makes cities interconnected, better and safer transporta-
tion system, efficient route planning, traffic re-routing, superior patrolling, which will reduce the
crime rates in cities. 5G frameworks can change the world by making things faster and efficient
on a large scale for people and businesses.
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