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 Abstract:  
A concise summary of research not more than 200 words 
 

 Introduction:  
Not more than 500 words, introduction section presents your topic, provides background, 
and details your research problem. 
 
Additionally provide at least 15 recent literature review using the below table 
 

Title of Paper Authors Year Research Gap 

    

    

 

 Problem Statement 
Consolidating the research gap and deriving a problem statement (a single statement) from 
findings. 
Provide 3-4 pointers where you identify the solution for the above research problem. The 
solution has to be broken to 3-4 parts where each part (objective) should have a quantifiable 
outcome 
 

 How to solve it? 
Propose suitable tools and techniques of data collection, size of the sample, etc.  
Which methodology as per your understanding can be used for the proposed study 
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